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East European network of
|t|es (Iasi-Plovdiv-Noevi Sad-

pje Pristina)

== lng the “Nr. 2” city position

==e: hréatlng awareness about Creative
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- Economy to the local authorities and
~ business community in lasi
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Obje ‘_ ject,

JeNcIEae 2 local and regionaltpar nership in order to
clevelog ¢f eatlve Industries; in lasi

IGIECHIEVE 2 mapping study following a common
rrwrrurlc Pgy Withr ether SEE Forum partners based on
JIS erlence

_J._ 'm.}vv success stories In creative industries in order
== {eradvoecate lasi as a creative hub

Eo raise awareness about the concept of creative
~ industries and their role in regional development

_* Tocreate a local network of creative industry |
professionals, politicians, business community, public
institutions and NGOs
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The mapp
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Ung 2 BritiSh pattern and! creating a
C _methodology (Split, 2005)
Jrlefr mg Cl economic players in lasi

= Editir g “and launching the Guidebook
JfCFeatlve lasi” (March 2006)
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- Spreadmg the guide around the world

® Press releases and media advertising
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Launching the Guidebook

il
. . i —
B - s .
- T i o -

L i Y




——
-_-.,-‘I r - #—

Training young entreprene
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A0 school “Developing community
'rnrolum 1” (Nevember 2006)
o _ of young creative entrepreneurs

= itishi and' Romanians trainers

=5 flnal projects dealing with urban
~ regeneration

e Starting the creation of CIA lasi
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HIDEVEIOPING our programme Inside the BC
n1eyy orr ect “Higher Education that
ELENs® (connecting universities curricula
to 1 e needs of business sector)

-'_- = h -’Etp /v, britishcouncil.ro/blog/

= *%"«Egoklng for partners in order to create an
~ European master degree in “Creative
entrepreneurship” at the University of lasi



http://www.britishcouncil.ro/blog/
http://www.britishcouncil.ro/blog/
http://www.britishcouncil.ro/blog/

uccessiul,

difference.
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What we achieved so fal

—

—
= —
- = —— =

ImgC as an major element of the regional
glipolicy andl development

> Jneliel] m '€l as a part of “lasi 2020 Strategy”
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= D__eal 10/ with the final slogan of lasi as “City of
- -*J-’"“*e ration?”
_ o2 mposmg one of the project of young
reﬂtrepreneurs (Team 3) to be financed by the

- City Counclil and included in the /AS/ 600
programme (2008)
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What we still have to do:

...quite everything !
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