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The logo
and Its frame



THE LOGOTYPE

The new URBACT brand is designed to provide
a robust and easily-recognizable identity that
favors an easy combination with other logos
in co-branding situations.

In order not to interfere with other pictorial
design elements and to give the EU emblem
a graceful presence, a purely typographic
solution without any other graphic elements
was chosen.

The following pages outline a few simple
rules for using the brand.

Please take time to understand how to apply
these rules so the brand always appears
clear and consistent.

The brand consists of the following elements;
the logotype in two colours, the EU emblem
and the statement.

The brand is surrounded by a clear space area
that defines the minimum distance to other
elements such as other logos, pictures, texts
or any other design elements.

The elements of the brand represent a unit
which is defined as invariable.

The composition of the brand elements follows
specific rules and must not be changed.

> Always use the digital brand files provided
and do not try to recreate or modify
the brand in any way.
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THE LOGOTYPE
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THE LOGOTYPE

Colour
Reflex Blue
Pantone
Reflex Blue
CMYK

100/80/0/0
HEX

003399

RGB
0/51/153

Colour

Light Blue
Pantone

2716

CMYK
41/30/0/0
HEX

9FAEES

RGB

159 /174 / 229

Colour
Yellow
Pantone
Yellow
CMYK
0/0/100/0
HEX

FFCCOO0

RGB
255/204/0

Colour Black
Pantone Black

CMYKO0/0/0/100
HEX 000000
RGB0O/0/0

Colour White
Pantone /
CMYKO0/0/0/0
HEX fffff

RGB 255/ 255/ 255




THE LOGOTYPE
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URB

The standard brand is the full colour
version in the colour codes specified
on page 4.

Ideally the brand should be used
on white or light backgrounds only.
For use on dark backgrounds refer
to pages 9-10.

URB n ::l:-'é.:rd:pi:r):union URB n &:"Eu:liepigxunion URB n g:‘?:r‘::‘::r{union

Interreg Interreg Interreg

> According to the EU Regulation
2021/1060, annex IX (“Communication
and visibility”): “If there is no
alternative to a coloured background,
put a white border around the
rectangle, the width of the border
being 1/25th of the height

i ey
of the rectangle”. m
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THE LOGOTYPE

If the brand needs to be placed on a
dark background, it must be in a white
rectangle, with its size matching at least
the clear space as specified on page 5.

> According to the EU Regulation
2021/1060, annex IX (“Communication
and visibility”): “If there is no
alternative to a coloured background,
put a white border around the
rectangle, the width of the border
being 1/25th of the height of the
rectangle”.
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THE LOGOTYPE

Co-funded by

URBHCI- - the European Union

Interreg

When using a white background box

is not possible due to space restrictions,
context, or because it would cover an
important element of the background
image, you may use a white & colour
version. In that case, the logotype, EU
emblem border and statement must be
in white using the following colour codes:

Colour White URBACT [ | unen URBACT [ | & &mestune URBACT [ ] S5
Pantone /
CMYKO0/0/0/0
HEX fFfff

RGB 255 / 255 / 255

The size of the EU emblem border must
be 1/25 of the height of the emblem.

o
i .ropean Uiydt °°’ L con Urién 31‘;'5"3,‘11‘12’% union
Interreg %E




THE LOGOTYPE

For single colour reproductions, when
absolutely necessary for printing

or specific usage in a document, a
monochrome version of the brand should
be used. This version should only be used
whenever full colour is not available.

The rules for applications on light vs
dark background remain the same

as specified on pages 7, 8, 9 - with

the brand preferably being placed

in a white rectangle whenever used

on dark or busy backgrounds.

> The EU emblem must be applied with
a black or white border measuring
1/25 of the height of the rectangle.

> The rules of application of the generic
Interreg brand similarly apply to all
versions of the Interreg brand, whether
IPA or NEXT, in conjunction with
programme names, or programme
and project names.

Co-funded by
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THE LOGOTYPE

* X %
* *
- B * *
* *
* *
JROPEAN UNION

European Regional Development jfund

ropean Regional Development Fund

EUROPEAN UNION

EUROPEAN UNIO
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THE LOGOTYPE

1 Do not use any other typographic
element in addition to the brand
on the same line. It is allowed to use
programme in the lines below the
brand only according to the rules
specified later in this manual.

2 Do not invert, distort, stretch, slant
or modify the brand in any way.

3 Do not cut the brand.

4 Do not rotate the brand. The only
correct use of the brand is horizontal
at a 0° angle.

5 Do not change the composition of the
brand elements. They are invariable.

6 Do not use outlines around the brand.

7 Do not use the brand in body text.
Instead, in body text, use just
the word Interreg set in the font
of the body text.

8 Do not use the brand in any other
colou than the standard full-colour
version or the accepted white and
monochrome variations.

9 Avoid coloured backgrounds as much
as possible. White backgrounds should
be preferred at any time.

Co-funded by

Co-u
the Eurcpean Dejon
ey

IR

JRB

JR
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the Européan Ur

Co-funded by
the European Ur
Interreg
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THE CHROMATIC UNIVERSE

Dark blue dominates the chart.

A 40% screened version of blue becomes the main spot colour,
but all shades of blue can be used.

BLUE

CMIJN:100-80-0-0
RVB: 22 -65- 148
Pantone : 286 C

Hexa : #164194

80%

70%

BLUE VWEF T
40% of the blue

or
CMIN:41-30-0-0
RVB: 163 - 173 - 216
Pantone : 270 C
Hexa : #a3add8

60%

20%

10%

13



THE CHROMATIC UNIVERSE

To accompany the two blues, two warm colours - orange
and yellow - are proposed.

Treated as a gradient, this pattern becomes an identifying
element identity of the generic Urbact pages.

CMIN:100-80-0-0
RVB: 22-65-148
PANTONE : 286 C
HEXA : #164194

CMIN:41-30-0-0
RVB: 163 -173 - 216
PANTONE : 270 C
HEXA : #A3ADD8

CMIN:20-0-100-2
RVB:199-0-117
PANTONE : 233 C
HEXA : #C70075

CMIN:0-55-44-0
RVB : 255 - 145 - 128
PANTONE : 486 C
HEXA : #FF9180

14



THE CHROMATIC UNIVERSE

CLIMAT ACTION

Range
complementary

RVB:0-228 - 158
HEXA : #00E39E
CMIN:65-0-55-0

RVB:1-142- 145
HEXA : #00E39E
CMIN:81-21-43-5

A range of bright and vibrant

complementary colours

and tonal colours are available. DIGITAL

These groups of colours TRANSFORMATION
are assigned to the themes

covered by the programme.

RVB : 198 - 36 - 225
HEXA : #C724FF
CMIN:61-79-0-0

RVB: 34 -0 - 255
HEXA : #2100FFE
CMIN:92-75-0-0

RVB : 96 - 27 - 164
HEXA : #611CA3
CMIN:81-91-0-0

RVB: 51 - 140 - 255
HEXA : #338CFF
CMIN:73-44-0-0

FOOD

RVB:0-228 - 158
HEXA : #00E39E
CMIN:65-0-55-0

RVB : 255 - 156 - 64
HEXA : #FF9C40
CMIN:0-48-78-0

RVB:255-64-0
HEXA : #FF4000
CMIN:0-83-94-0

15



THE CHROMATIC UNIVERSE

GENDER
EQUALITY
A range of bright and vibrant
complementary colours
and tonal colours are available.
These groups of colours
are assigned to the themes
covered by the programme.
HOUSING

RVB : 255 - 171 - 176
HEXA : #FFABBO
CMIN:0-44-20-0

RVB : 255 - 156 - 64
HEXA : #FF9C40
CMIN:0-48-78-0

RVB :255-171-176
HEXA : #FFABBO
CMIN:0-44-20-0

RVB : 255 - 156 - 64
HEXA : #FF9C40
CMIN:0-48-78-0

RVB:219-0- 46
HEXA : #DB002D
CMIN:5-100-79-1

RVB:255-64-0
HEXA : #FF4000
CMIN:0-83-94-0

RVB:219-0-46
HEXA : #DB002D
CMIN:5-100-79-1

RVB:255-64-0
HEXA : #FF4000
CMIN:0-83-94-0

16



THE CHROMATIC UNIVERSE

LIEPZIG
CHARTER

A range of bright and vibrant

complementary colours

and tonal colours are available.

These groups of colours

are assigned to the themes

covered by the programme.
PROCUREMENT

RVB:219-0-46
HEXA : #DB002D

CMIN:5-100-79-1

RVB:34-0-255
HEXA : #2100FFE
CMIN:92-75-0-0

RVB :255-171-176
HEXA : #FFABBO
CMIN:0-44-20-0

RVB : 198 - 36 - 225
HEXA : #C724FF
CMIN:61-79-0-0

RVB : 96 - 27 - 164
HEXA : #611CA3
CMIN:81-91-0-0

RVB:1-142 - 145
HEXA : #00E39E
CMIN:81-21-43-5

RVB:219-0-46
HEXA : #DB002D
CMIN:5-100-79-1

RVB : 96 - 27 - 164
HEXA : #611CA3
CMIN:81-91-0-0

17



RULES FOR THE USE OF COLOURS
Source: https.//color.review

Writing in light orange on a white On a light orange background, it is possible to write in black

background is prohibited. or in dark blue Urbact.

What you neet
~ know about cc
o accessibility.

 more easlly read than a yellow. When you are de

The dark orange can be used On a dark orange background,
on large texts only. only headlines can be written
in black.

What you neex
know about cc
accessibility.

L]

What you nee:

- know about cc
.= accessibility.

4 @ Wo axperience contrast differently in different o

wh how our oyes wotk Blue text oh o whits backgre
mare easity read than o yellow When you are &

It is not advisable to write in white
on a dark orange background.

What you r.ee
know akout c¢

2° accescibility.

Ak, <& opanence contrast differently . <Werent o
o o ovur eyies work, blud tesd on & white . <k
more aasity read than o yellow, When you o

On a black background, prefer
the use of light orange.

know about c¢
. accessibility.

The light orange can be used
on a dark blue Urbact background.

, accessibility.

18



RULES FOR THE USE OF COLOURS
Source: https.//color.review

It is forbidden to write in light On a light green background, it is possible to write in black On a black background,
green on a white background. or dark blue Urbact. use light green.

What you n

Dark green can be used On a dark green background, only It is not advisable to write Light green can be used on a dark
on large texts only. headlines can be written in black. white on a dark green background. blue on a dark blue background.

What you nee«
know about cc Padicin
= accessibility.

you r.ee
know arout c¢

Z° accescibility.

& gxponence contrasl difforontbys

19



RULES FOR THE USE OF COLOURS

Source: https.//color.review

It is forbidden to write in light pink
on a white background.

Red can be used
on large texts only.

What you nee«
know about cc
. accessibility.

On a light pink background, it is possible to write in black

or in dark blue Urbact.

What you nee
know about cc

ey ]

-« accessibility.

As @ Weerperience contrast differently in differont oo
anh @ howoour eyes work, Blue bt on a white backgn
more easily read than a yellew. When pou s oo

It is not advisable to write
in black on a red background.

What you nee
know about cc¢

O - ]

-« accessibility.

@ Waokperence contrast difarently in diffenent ©
i Py exir iyt work, blug teadt on aowhite backgre
mOre (ﬂn!'!'.ity read than o yellow When yOLB B i

On a red background, only
headlines can be written in white.

What you nee
know about cg

. accessibility.

s @ We experience contrast differently in different cs
how our eyes work, blue text on a white backgn

more easily read than a yellow. When you are d

On a black background, prefer
the use of light pink.

What you neeq
know about c¢
accessibility.

The light pink can be used
on a dark blue Urbact background.

What you nee
know about cc
. accessibility.

[-] W aponence conlrasl difarently in dilferont of

20



RULES FOR THE USE OF COLOURS
Source: https.//color.review

Writing in light purple on a white On a light purple background, On a light purple background, On a black background, prefer
background is prohibited. it is possible to write in black. white can be used on large texts the use of light purple.
only.

What you nee
know about c¢

~° accessibility.

- We experience contrast differently in different cf
— oy aur eyes work, blue text on a white backgng
more easity read than a yellow When you ane dd

Dark purple can be used on all It is not advisable to write in black On a dark purple background, all Neither of the two colours work
levels of on all text levels. on a dark purple background. text levels can be written in white. on the Urbact blue background.

What you nee«
know about cc
.« accessibility.

What you nee
know about c¢

accessibility.

an W exponence contras! difenently n different cc
A @  how our eyds work, blue Lexd an a while backgro

more ¢asily read than a yellow When you are de

Burmans, in whatever medium, this is something 1



RULES FOR THE USE OF COLOURS

Source: https.//color.review

It is forbidden to write in light blue
on a white background.

Dark blue can be used on all levels
of on all text levels.

What you nee«
know about cc
. accessibility.

Ltie expenence contrast difersntl L O
a white backgro

el e you are de
rans, in whatever medium, this

On a light blue background,
it is possible to write in black.

It is not advisable to write in black
on a dark blue background.

On a light blue background, white
can be used on large texts only.

What you nee
know about c¢
accessibility.

W eipenence contrast diferently in different
how gur eyes work, blue text on a 'white backg
more easity read than a yelloews When you are df

On a dark blue background, all
text levels can be written in white.

On a black background, prefer
the use of light green.

Neither of the two colours work
on the Urbact blue background.
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MAIN TYPOGRAPHY

eeeeeeeeeeeeeeeeeeeeeeeeeeeee
for headings, chapters, headings

dynamism and variation in the media.
eeeeeeeeeeeeeeeeeeeeeeee

Core sans C

Core sans C

Core sans C
Core sans C

Core sans C
Core sans C
Core sans C
Core sans C
Core sans C
Core sans C
Core sans C
Core sans C
Core sans C
Core sans C
Core sans C
Core sans C
Core sans C
Core sans C

U T OUI IS

Core san:
Core san
Core san:
Core san
Core san
Core san

Core san
Core san




URBACT helps cities to develop
pragmatic solutions that are
new and sustainable and that

O

integrate economic, social
and environmental
urban topics.

URBACT helps cities to develop pragmatic
solutions that are new and sustainable

and that integrate economie, social

and environmental urban topics.



SECONDARY TYPOGRAPHY

To accompany Core Sans € on secondary texts,
the IBM Plex sans font is offered.

LY https://fonts.google.com/specimen/IBM+Plex+Sans

URBACT AT A GLANCE

For over 15 years, the URBACT programme
has been the European Territorial
Cooperation programme aiming to foster
sustainable integrated urban development
in cities across Europe.

URBACT’s mission is to enable cities to work together
and develop integrated solutions to common urban
challenges, by networking,
learning from one anoth-
er’s experiences, drawing
lessons and identifying
good practices to improve
urban policies.

URBACT uses resources and
know-how to strengthen

the capacity of cities to
deliver integrated urban
strategy and actions on

the thematic according to
their challenges. The main
target participants include
practitioners, city managers,
elected representatives and
stakeholders from other
public agencies, the private
sector and civil society.

Almost before we knew it, we had left the g
Almaost before we knew (t, we had left the g

A[rﬁast before we knew it, we had left the ¢
Aa’mosr before we knew it, we had left the g
Ai}nost before we knew it, we had left the
A.&osr before we knew it, we had left the g
Eluﬁ..‘mst before we knew it, we had left the
Afmnsr before we knew it, we had left the ¢
Rh;ost before we knew it, we had left the
Afmost before we knew it, we had left the
:A.II;IIDSt before we knew it, we had left th
A:'most before we knew it, we had left the

;ﬂlﬂmnst before we knew it, we had left t!

Alﬁwst before we knew it, we had left the

26



WEB TYPOGRAPHY

On the web, the replacement font for Core Sans C
is google font Montserrat.

|i| https://fonts.google.com/specimen/Montserrat

The secondary font IBM Plex sans can also be applied
to secondary texts.

LY https://fonts.google.com/specimen/IBM+Plex+Sans

Alrmost before we knew it, we had left
Almost before we knew it, we had left
ﬁlr“hosz before we knew it, we had left
}{fﬁu ést before we knew it, we had left
Aiﬁost before we knew it, we had left
zé«.f.r;":ost before we knew it, we had lefi
Aii"nost before we knew it, we had lefi
ﬁffﬁosr before we knew it, we had lef
ﬁl;*nnst before we knew it, we had lef
;ﬁfnﬁast before we knew it, we had lel
AIEnost before we knew it, we had le
Affnbst before we knew it, we had le
;ﬂ;.l.mnst before we knew it, we had I«
Affﬁost before we knew it, we had |
Al;ﬁnst before we knew it, we had
Al;ﬁﬁst before we knew it, we had
ﬂmnst before we knew it, we had

ﬂmnst before we knew it, we had

27
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BACKGROUNDS

Backgrounds
mechanics
A library of backgrounds in shades,

specific for each theme, is available
to design the media.

CLIMATE ACTION

DIGITAL TRANSFORMATION

GENDER EQUALITY
—




BACKGROUNDS
LEIPZIG CHARTER

A library of backgrounds in shades,
specific for each theme, is available
to design the media.

PROCUREMENT




- 4

On all variants

of gradatlons, ‘ L

we will wrlte in whlte

on a blue title block

|




O

BACKGROUNDS

Framing examples.

32



BACKGROUNDS

Backgrounds
mechanics
O
The colours can be combined
into anamorphic shapes
in movement, or simple
geometric shapes.
| .

33
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How to
associate?



CLIMATEACTION




DIGITALTRANSFORMATION







GENDEREQUALITY
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PROCUREMENT




USAGE EXAMPLE

Gradient screens can be used as a background and/or frame.

The symbol is applied in white or black on top.

The gradient can also be imported into the pictoglyph

The typography can be processed in large format,

so as to cover the support.

Local economies
have been the
| driving force behind

city growth since the
first cities were developed
between the Tigris and
Euphrates.

Local economies
have been the
driving force behind

city growth since the
first cities were developed
between the Tigris and
Euphrates.

Sur les communications numériques,
la couleur peut couvrir I'intégralité
du visuel.

L. ocal
economies

have been

44



USAGE EXAMPLE

Print media Web media
Gradient screens can be used as a background and/or frame. On digital communications,
The symbol is applied in white or black on top. colour can cover the entire visual.

The gradient can also be imported into the pictoglyph
The typography can be processed in large format,
so as to cover the support.

Cities are the Cities are the

ultimate expression ultimate expression
| of shared space. | of shared space

Open and tolerant, ' Open and tolerant,

the optimum European the optimum European

city model city model

Co-funded by

&Z‘g::::e:r{ Union the European Union
URBACT URBACT s

Interreg
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Labels



ACTION PLANNING NETWORKS

On this label, circles represent the actors recruited

by the programme in the different cities.

They are connected by a curved line: they work togethera

to develop actions, which will be disseminated to other cities
in the Urbact programme.

o\ "'-AN

Q 3>

e TWOR\'f’




TRANSFER NETWORKS

This labels should show the good practice transfer process.
Good practice is disseminated after the first successful experiment.




INNOVATION TRANSFER
MERCHANISM

This labels show the innovation transfer and the complex
and varied spread of good practice: transmission,
dissemination, sharing...




Signhature




lurbact.eu|

Favicon or profile picture
51
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LAYOUT

The URBACT Knowledge Hub presents

GENDER
EQUAL CITIES

Co-funded by

URBACT - e e

Interreg
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[urbact.eu]
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WORD TEMPLATE

Supporting fitle

Title of

urB~CT [

the support

Co-funded by
the European Union
ntarag

Supporting title

Title of
the support

[u]

URBACT R e

inrreg

Supporting title

Title of
the support

URB [ [t

ntersg

Supporting fitle

Title of
the support

URB n the Eurapean Union
s

Support title
on two lines

Subtitle

Index

1. Chapter. 1

2. Chapter. 3

3. Chapter. 7

4. Chapter. 12

5. Chapter. 16

6. Chapter. 8
[urbact.eu]

1. Ed quis ipit unt magni ipit quid quassum re perunt

inciae nos ex eturiss inctem rem est arii i et liqui que pratur magnientin nobist, suntem quae. Nam
faciurit reperunt dit ad ut dolortate verupta tisque consequ amusam es et alictationse it expla con eum

equo eum quas nate dolupta tquibus, aut ate porerum ad quunt que at volor magnatquia eius pos ut
faccae ocoum harcimus, vid qui que.
sit, sendit exerum faceptat.

Veliquiatus experitatem esequia pratqui aut moles erem que pore, volupta tusapis de omnienditiam
dempore esed et ut et ot exerchic totatur am adis endam fugiti dent unt.

Ibus inimpor poribus aut laborum harit doluptis ut occus sin porehen deruntis voloratur accum explatur
rempe nobitium autas sam, consed quamus suntio tem quia. dolecea et ad ut iuscient pore vollaces
quidempores apient hilla quo conseniet eos nostrum si conem faccabore, quoditatium que vitaquia ea
voluptiam et, con corem. ltatem fugit qui dolorem endit omniatemaui.

Inter 3 en surbrillance

Ventio veni veliqui quisqui dignam, qui bea volupit lab il id quassequunto blabor rem aut dolore verchil
moluptaquo quid ma vollabo. Aximet ea paruntiusam aut fuga. Mollesed quodia aut es ut velibusam
qui suntis dolupis ma peribus dolesci lluptis mi, nos utemped quatem acitiam et facculpa nos mi, sit,
quae nonectur, consequo into conectibus doles voluptatis ut quidignam arum, explabo rionsequae nem
faccuptaque sint re nulpa dolutem id magni vella conseque pratect aquaepu dipsund andaes anda diore,

Epratureritas nimustrum aliquo cullora quat.

Erferspero temporent etur sunt, eum acimpero ma intion reprae voles expliamus ad ea pa simi, aceste
nitam quam alit faceaturessi quia solorrore porem re dem faciam ideliquis sam vita que is remam
eri ium ditin ni dolessitetus et licaturio verferum quia aut prae quos dolore, omnimin venimi, ut ut aut
aciandeVolorehenet odit harunt.

ILLUSTRATION

Eptaturibus res molorero comnima ximillessi dolecatur sinctur res quis sus quia
vent. Uciendip iditias doluptatur.

[urbact.eu] 6

2. Ed quis ipit unt magni ipit quid quassum re perunt

ptatur? Im rest apiscim
inciae nos ex eluriss inctem rem est ari il et liqui que pratur magnientin nobist, suntem quae. Nam
faciurit reperunt dit ad ut doloritate verupta tisque consequ amusam es et alictationse it expla con eum
e0ssequo eum quas nate dolupla tquibus, aut ate porerum ad quunt que at volor magnatquia eius pos ut
faccae oceum harcimus, numquas aceprem oluptaturem dolute aut odi ut

‘quodignis quodis est, vid qui que sit, sendit exerum faceplatEcum remporem e aboriorias adipsus

‘exceped moluptatati qui doles voluptaspere ;
pos ex explignimus sendae. Pelluptiis mod quatur, cusa volort ius, sum am, ut atum ut volorat
e cus, cuptaquos quis dolo voles it si ist et voluptam laborem porehent, est officatius sitestiatis
erumquid es eos ex excearum iniscima natur sunt fugia ;

dolupta vendae nist auda cuptis vendebis et velesci llorem imperum ariore, utempor magnam quo
tem

«Arciaspe et ut destis dolores cipsam,
ulparum veliquoditat fugiaer ciatur
accus.Aximus, entis a de eatem volo
velitam, que pa sed explit as ea
santiandaepe pliqui comnita perum
ab ipsapietur sapereris nos am. »

NAME FIRST NAME, FUNCTION

ILLUSTRATION
Eptaturibus res molorero comnima ximillessi
dolecalur sinctur res quis sus quia

vent. Uciendip iditias doluptatur.

[urbact.eu] 7
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POWERPOINT TEMPLATE

Examples
of cover pages
without photo >

Examples
of cover pages
with photo >

Examples of chapter
pages without
photo, with photo,
or themed >

Title of the support
to come in two
or three lines

[u]

Driving
change
o better

cities

jiimm/oaaa

Title of the support

or three lines

to come in two \

Title of the support
to come in two
or three lines

Title of the support
to come in two

| or three lines

Title of the support

to come in two
or three lines

liimm/aaaa URBACT [l jifmm/acaa jiimm/aaaa URBACT [R5t ven
1. Chapter title Chapter [‘.:f?: pter Shapter
fu] Tu] ful Tul
LEIPZIG CHARTER
Chapter r 1. Chapter 1. Chapter 1. Chapter
titie I-I title title = title
[ 1l
[u] Tu] Tu] Tu]
A SFOR| [@ENDER EQUALITY PROCUREMENT]
| 1.Chapter 1. Chapter 1. Chapter 1. Chapter
[©)]] titte fitle 9:()7I title 9 title
INZ 1| ~—
fu] Tu] ful Tul
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POWERPOINT TEMPLATE

Examples of content
pages >

Examples of closing
page >

r0ver1iile of the page

Level 1

Level 2 - Ucitet, sum est, con re
quuntur sam.

) Bullet 1 - level 3

r0verﬁile of the page

Level 1

Level 2 - Ucitet, sum est, con re quuntur sam.

) Bullet 1 - level 3

Text - level 4
Text - level 4
PPN L R 4
B )
fu] 1 [u] 19
r0verﬁile of the page
[U 1 20

URB B e

Interreg
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TOOL SHEET

Evidence Analysis & Improvement Table

WHAT IS NEEDED?

Time: 1 hour or more

Participants: a core group of stakeholders + 1
facilitator/1 note-taker

Material support: blank version of the Evidence
Experience and Enhancement table (see
overleaf)

Identify a note-taker who will be writing down
the comments made during the brainstorming
session.

WHAT FOR?

To assess evidence already available
To identify new sources of relevant data

To improve the evidence available

Proper evidence and
collection of data is essential
to make sure the challenge
has been well defined, to

set relevant objectives and
solutions as well as, at a later
stage, to monitor the progress
made.

While the Evidence Analysis & Improve-
ment table can be used as a basis for in-
dividual reflection, using it with a group of
stakeholders will help making sure that the
evidence base is exhaustive, capitalising
on existing knowledge and collective intel-
ligence.

It can be helpful to use this tool in relation to the Problem Tree to get a fresh and comprehensive
understanding of the initial situation, making sure the issue is properly examined.

HOW TO USE IT?

Step 1

For each of the categories in the 1st column,
list all the different sources of information, data
and learning you may rely on to analyse your
challenge.

Step 2

Indicate your level of experience with each of
these sources. Also indicate where sources of
information are not at hand or are missing.

Step 3

In the 3rd column, define how each source of
information will help you improve your problem
analysis and how you may use them.

Step 4

Discussing with the group, prioritise the sources
of data in order to examine which one you will
choose to focus on to analyse your situation.
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SOCIAL NETWORKS

A dreamlike, simple visual
or a montage of pictures.

The profile visual shows : URBACT

the Urbact icon. It must 3 HRRAC) Rt el
be sufficiently centered 4 urbact.el

and framed to be readable. Accueil A propos  Photes  Avis  Plus = o Aimar © Message ©C =

Examples for Facebook publishing

If necessary, a text can be embedded on this visual.
The Urbact icon always appears in the upper right corner
of the visual.

él_ .h’

i

P

T|tIe of
the event
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SOCIAL NETWORKS

Examples for Twitter publishing

URBACT
7494 Tweets

W v

A picture type visual,
evoking the message.
No text embedded
on this visual.

The profile visual shows
the Urbact icon. It must
be sufficiently centered . .
and framed to be readable. | eeo | | Suivre )

URBACT
@URBACT

m O R G O ©® €

URBACT is a European exchange and learning programme promoting sustainable
urban development.

gi

Traduire Ia bicgraphie
® Paris & urbacteu [F A rejoint Twitter en mai 201
2 320 abonnements 14,5 k abonnés

o -~ Suivi par Epiceum

Tweets Tweets et réponses Medias J'aime




SOCIAL NETWORKS

Examples for Linkedin publishing

A picture type visual, preferably

showing human people (face or group).

No text embedded on this visual.

The profile visual shows
the Urbact icon. It must
be sufficiently centered
and framed to be readable.

in Q. Recherche

URBACT

Affaires étrangéres - Pans, France - 6 293 abonnds

Driving change for better cities

+ Suivre Voir le site web 2

Voir les 104 employés sur Linkedin =

4 idé lassar par: Haul w .
I Accuell Images Documents Vidéos Points forts
A propos URBACT + Suivre e .
B btk Decouvrez le hashtag
Offres d'emploi 3 #urbanplanning

Part of our @digitaltransition focus - When a high tech town simplifies citizens’
access to public services. Here's what happened with the Carddall network in
#aveiro (PT) & hitps:/Nnkd.in/dGuswJig #tech #smartcities #bett . voir plus

i aF
Personneas e L=

Publicités 246 762 abonniés

Vaoir la traduction
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SOCIAL NETWORKS

Examples for single Instagram
publishing

Title
of the
event

Dellandam
Ipsapero
volupta vent
€0s quistiam
fugiat facil
inci cum

Title of
the event

Examples for multiple Instagram publishing

Title of

the event
Dellandam Ipsapero U
volupta vent eos -

guistiam fugiat facil
INci cum hil imagnit.

Title of

the event
Dellandam Ipsapero U
volupta vent eos -

quistiam fugiat facil
inci cum hil imag
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CONTACT
email signature Digital Business card

[urbact.eu] [u] [U]

First name LAST NAME First name
FONCTION LAST NAME First name

(+33) 6 00 00 00 00 g ey LAST NAME
(+33) 300 00 00 00 e WE g
f.name@urbact.eu

Co-funded by
the European Union
Interreg

URB

URB “ ggf::riepde:r{ Union URB “ ;Z-f::r‘::;:x Union

Interreg Interreg
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