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Paving the way

The potential of the circular economy to support
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towards this direction. With Munichs lead partner, the experimentations, where actions can be
cities that compose the network, met in the frame of the trinled. evaluated and scaled leading to
[ SG§Qa DSG { GF NI SR H-27SHjteyhbey | G}\pe Yy %J. .Yésuifa ng
hosted by Munich and shaped a common understanding on [Nnovative policies for all 0
the role they can play in boosting circularity in their areas
andbeyond. The synthesis of the discussions is illustrated
above
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About the Network Aboutthe  Testing Actions
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prerequisites and pilots, ranging from waste management  Participating cities have acted as testing grounds for In ClujNapoca, the journey began with a Metropolitan Caravan. This travelling set of workshops and debates brought citizensebusines
to sustainable tourism. The transnational cooperation of mnqvatlvegpproaches to circular economy,'pllot'lng 16 and local authorities together to learn, question, and share ideas about waste, resources, and sustainable |igstyled that o
ten cities listed below will result in a deeper understanding  [€Sting actions that demonstrate both the diversity of knowledge grows fastest when people meet facetoface y R (1 KS f Sa&a2ya 3IF GKSNBR I NB y24 FS¢
as well as new insights andxiences to be shared on challenge; faced an.d the creativity of responses developed. metropolitan communes.
local and EU level. These actions, ranging from awareness campaigns and
educational initiatives to systemic interveans in Corfu turned its attention to children, asking: what do the youngest citizens know about circularity? Through a CircalayEcon
Jointly, the partner cities discuss the crucial elements of ~ Procurement, construction, and mobility, have generated v dz§adA2yyl ANBS ySFNI& ocn LINKYENE a0K22f LizJAta NBEOSHERR y2i
Integrated Action Plans (IAPs) following an agreed LINF OGAOFt AyaArakKua uKEU N5 Yahda confadidu® eitusiani (8 keacRthdir BaRefits. For Corfu, this was a powerful reminder that students can be amlzdssadors
methodology for their elaboration. Each city (with their Integrated Action Plan (IAP). change, carrying circular habits from the classroom into family homes and communities.
ULG) will develop such an IAP as a substantial and , . .
committing lead document for city lelers and also the Together, thel6 testing actionshat were heldillustrate In Guimarées, the spotlight fell on textiles. With hardly any local system for textile collection, most clothing endeéleuirn The city
public to understand and tackle the necessary policy the breadth of circular economy experimentation across piloted a network of containers, gathering four tons of textiles in a few short months, and paired this witeresarcampaigns in
change towards Circular Economy. European cities. While some focus on raising awareness schools and public lectures. The initiative showed how infrastructure and education together can transfornt habitshow a small
and shifting behavior, others introduce structural changes pilot can spark a broader citywide strategy.
in procurement, waste management, mobility, and
business ecosystems. Mostportantly, each action has Meanwhile, Lisbon decided not to limit itself to one experimentt launched four. Through the Circular Pass, the city tested how
generated lessons that are directly informing the tourists could be guided toward sustainable businesses. A Circular Construction Talk brought builders, architects, dotsiimtovhe
development of Integrated Action Plans, ensuring that the same room to share practices already transforming the sector. With Textile Fashion Day, Lisbon citizens picked up neketesnuh
pilots are not isolated experiments but steppiatpnes creativity to repair and upcycle clothes and conversations began about creating a textile materials bgimally, the Circular
towards systemitransformation. Neighborhoods pilot mapped local businesses offering circular services, a first step toward a digital platform that cesitkxtts with

sustainable choices just around the corner. Together, these four actions showed thatritiy@da touch tourism, construction, fashion,
and local economies in ways that are practical and attractive.

In Malm@, the experiment focused on someg‘hing familiar to everyontakeaway food. Could a shared system of reusable packaging
replace the mountains of singiza S 02 ESaK ¢KS LIAf2G K2ad8GSR 2y (KS OArGeenda wSaz

The LET'S GO CIRCULAR! 0dzaiy$aasda YR LINPOARSNE® ! f(iK2daK atGAatt Ay AGa S| Mératedwden 35>
o municipalities act as conveners and facilitators.
partnership P
i Munich looked inward at its own operations. Using the historic Villa Stuck museum as a testbed, the city developed a enbcurem
*  Munich (DE), Lead Partner L ? . . . s
. guideline for canteens and restaurants that puts circularity at the heart of tenders. From furniture choices to cateratgpopgethe
*  Lisbon (PT) Qilot created a concrete model for enlbedding circulaf principles in public procurememnte that can be scaled up to influence the
| * Malmé (SE) OAleQa Ylye YdzyAOALI £ NBadGl dzNI yiao
+ Cluj (RO) " . o . ) .
rf Oulu staged two ambitious events. At the Circular Economy Arena, part of a major industrial fair, more than 20 orgasimatioased

* Corfu (GR) solutions and research to new audiences, forging valuable connections. Then, during Biochar Day, businesses andsrezphoate

*  Guimaraes (PT) innovative uses of biochar, from soll enrighmgnt to capturing puvtrients from stormwater. Bo}h actions underlined the pdwiagioiy A

«  Granada (ES) people together to spark new ideasl Yy R O2y FANNXSR hdzf dzQd NRtS Fa I Kdzo 2F y2NIKS

* Rgu(ly) In Riga, the approach was intimate and practical: families were invited to build their own modular sorting furniture. ditgserh

+ Oulu (FI) 62N)] aK2 LA RA RY sirting stzlidins; tBeyBréatedjoy gpkide, @il new habits at home. Through social medbach, the

« Tirana (AL) pilot also inspired many more families, proving that srsalile, deit-yourself actions can turn abstract policy goals into something

tangible.
Investment for jobs and growth goal (ERDF and ESF+) eliglbility, 2021-2027 Tirana experimented with both business support and event management. Through its Green Grants sidzeme pf small companies
R s S B PN BT working on reuse were given funding and visibititfrom fashion brands to repair services. At the same time, the city piloted a Green
A (GO [P ST 753 10OW B e 27 it Event where reusable cups and plates replaced sing¢éepackaging, supported by mobile dislsiars. The waste avoided was

i . F the EU-27 aver
REGIOgis More developed regions (GDP/head (PPS) above 100% of the EU-27 average)

measured, and citizens embraced the change. Now, Tirana is preparing to make reuse mandatory at all public eventspheifig a
pilot into a citywide standard.

Finally, Granada combined circularity with culture and mobility. An @xefestival during European Mobility Week transformed central
streets into caifree spaces filled with recycling workshops, repair stations, and upcycling activities, attractifigsf@people and
thousands more online. At the same time, the Bike Hospital gave a second life to 150 impounded bicycles, refurbishetbbglvocat
students and integrated into a bikgharing system. The initiative reduced waste, cut emissions, and gawng yeople realvorld

circular economy skills a winwin for both the environment and education.

TA Compendium 2025 TA Compendium 2025



INTERCOMMUNITY DEVELORMENT ASSOCIATION
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CLUJ METROPOLITAN AREA

ClujMetropolitan
Area

Image:The dty of ClujNapoca. Source: Bing photo:

1. Cluj Metropolitan Area

1.1  Metropolitan Caravan

The challenge

To enhance the knowledge and interest of citizens from four The @mmunity members are invited to activeparticipate
major communes within the metropolitan area of Cluj through presentations, success stories, and expectation
regarding the principles and practices of the circular setting for the training sessions. Expéetl discussions
economy. This initiative aims to foster community cover topics such as waste reduction, resource efficiency,
engagement, drive sustainable practices, and stimulate ecodesign, and sustainable consumption. In parallel,
discussions among residents, businesses, and locasessions of debat, Q&A with experts, and brainstorming

authorities. activities are organized to encourage dialogue on local
challenges and opportunities.
The background The first caravan took place ond® December 2024 in the

It is believed that raising community awareness leadstothe 02 YYdzy' S 2 ¥ Cct2 NBUGAZ
best results, namely the strengthened knowledge of citizens, participatory testing action.

companies, and local administrations. L
Monitoring

To assess the effectiveness of the Metropolitan Caravan,
two complementary monitoring tools were applied. First,
knowledge testing 0e dza A y 3
questionnaires, was carried out through surveys and
quizzesvhich werecompleted before the first and after the
final stop.Second, targeted feedback was collected from
participants, with specific questions designed to capture
their understanding of how circular economy principles
could be implemented in practice.

The testing scope

The testing action seeks to answer a central question: Can
OAGAT SyaqQ | figwal &éhand be effectivelyS
increased through targeted training sessions, interactive
workshops, and open debates?

Description of the testing action

The "Metropolitan Caravan" is a series of interactive events
focusing on sustainability, with an emphasis on circular
economy principles.

C2dzNJ Yl Ay @aaizLiaé 0S@Syiav oAff 0SS 2NHIyAl SR SI OK
containing distinct components such as meetings, training
sessions, workshops, and debates.

6 TA Compendium 2025
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Results
The results were gathered through the Menti questionnaire; pos i
training surveys revealed a 40% increase in -detlared §
understanding of circular economy principl@is feedback serves as
GKS FANBG AYRAOFG2NI 2F GKS [k
strengthening knowledge across the metropolitan communes.

Learning points
The testing action highlighted the importance of public events as

effective means to inform and engage the community. Beyond t
knowledge shared, the gatherings created opportunities f
networking among diverse stakeholders. This exchange of ideas
perspectives enriched the discussion, demonstrating hc
collaboration between citizens, businesses, and local authorities
generate new approaches to advancing the circular economy.

|teration actions
Future editions of the Metropolitan Caravan will pay closer attentiofffi .
to timing and location. By selecting the most suitable periods of thimage:First Metropolitan Caravan held in the commune o
year and hosting activities in walhosen public spaces, tloeganizers Floresti. Source: Cidjapoca, LGC partner

aim to maximizeparticipation and ensure that as many community

members as possible can be actively involved.

Impact on the IAP

Ideas emerging from the procegke measuring knowledge gained
and including local casgtudy visuals and demonstrations) will be
used, ensuring that the lessons learned from the Caravan are
translated into practical actions within the Integrated Action Plan.

ANDE BANUTA: uLl\ﬁsAAJDEHSAMI oo ot
THE UR| 1B1BI - ANDREEA BOSTANICA CONNECT-R BOSOUIT) DIR
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Image:First Metropolitan Caravan held in the commune of Floresti. Sourcéxl@jopa LGC partner



Alege un meniu vegcelent!

TN 18 S1 25 IULIE TTI PROPUNEM UN MENIU
PRIETENOS CU MEDIUL

VEGAN,

Results

The pilot achieved full engagement, with 100% of the prepared
vegetarian meals sold early in the day. All respondents expressed
willingness to replace at least one mdaased meal per week,
indicating strong openness to dietary change. In terms of satisfac
54.5% of participants rated the meal as very tasty and 36.4% as good,
while 27.3% noted a lack of variety in the menu.

Qualitative feedback revealed that the vegetarian options were sold
out as early as 13:30, highlighting high demand. Participants suggested
improvements such as introducing an online jorelering system and
expanding the offer to include vegetarian maishgs rather than only
side options. These insights point to both the feasibility and the
popularity of integrating vegetarian choices into regular canteen
menus.

COMANDA MENIUL VEGCELENT, APOI SCANEAZA CODUL
ALATURAT $1 SPUNE-NE CE TI-A PLACUT $I CE NU TI-A PLACUT
LA EL. VOM TINE CONT DE PAREREA TA PENTRU A STABILI UN

POSIBIL MENIU VEGAN PERMANENT

ZIMIC

ZOMA METROPOLITANA CLUJ

URB _ &Z-?:;i’i:: Union

Image: Poster of the Vegeterian Menu pilot actiSource: Cldjlapoca, LGC partne

Learning points

The pilot demonstrated that consistent availability is essential to
ensure broader participatignas some interested individuals were
unable to try the vegetarian menu due to early stock depletion. Most
participants who did try the meals expressed openness to eating less
meat in the future, confirming the potential of such initiatives to shift
consumption habits. However, the experience also showed that
variety must be improved and that side dishes alone are insufficient;
people expect complete and satigigi vegetarian meals. Finally, there
was clear demand for an online poedering system to guarantee
access and manage supply more effectively.

RRER.SReVLAR

1.2 Vegeterian Menu

The challenge The action involved close cooperation between the canteen
A key challenge is to -encourage citizens to reduce meatadmlmstratlon the Municipality of CHNapoca, and

once a week creating a practical opportunity to test how availability and
exposure could influence food choices.

C v M s WM

The background S| PRIET

It is believed that improving the availability and culinary
appeal of vegetarian and vegan meatymbined with
increased awareness of their benefits, will motivate more
people to try and eventually adopt mefiee options more

Monitoring

Quantitatively, data were collected on the percentage of
vegetarian meals sold compared to those prepared,
LI NGAOALI yiaQ ¢Aff Ay 3yhsed

G2 NBLIEFFOS G f

regularly. meal per week, and their ratings of taste and overall
satisfaction. Feedback was also gathered on which
The testing scope elements were perceived as missing from the menu, such

The pilot explores whether offering a complete vegetarian as variety, protein content, or trational flavors.

menu can generate curiosity and increase the uptake of

meatfree meals among citizens. At the same time, it seeks Qualitatively, open comments were collected to capture

to understand whether such availability can also act as an LJF NI A OA LI yiaQ SELISNASyOSa:z

effective tool for raisig awareness about sustainable food suggestions for improvement. In addition, observations

choices and their environmental benefits. were made regarding the availability of vegetarian options
and the clarity of communicatiorusrounding the initiative.

LISNDSA PSR OK

Description of the testing action

A two-week initiative implemented over two consecutive
Fridays at the municipal canteen Memo 10, in collaboration
with municipal staff and the project team. During these
days, a full vegetarian menu was offered as an alternative to
regular meals, allowing gsticipants to experience varied
plant-based dishes.

; LET'S GO CIRCULAR!
8 TA Compendium 2025 e S o e SSier S Sass
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SCANEAZA CODUL ALATURAT
S1 SPUNE-NE CE Al VREA SA POTI MANCA LA MEMO 10.
VOM TRANSPUNE IDEILE PRIMITE TNTR-UN NOU MENIU

Iteration actions

Meals will be ensured to remain available until at least
14:00, while the menu will feature more than one full
vegetarian main courseith familiar flavors to appeal to a
wider audience. Redime feedback will be collected to
monitor reactions and guide adjustments during the pilot.
The initiative will also be extended beyond two days to
increase its reach and impact. Finally, an onpreorder

or reservation system will be introduced to help
participants secure their meals and reduce stock
shortages.

Impact on the IAP

The vegetarian menu pilot will Hermally integrated into
GKS OAlGeqQa ! QGAazy tfry |a |
food choices. Citizen feedback will be used to design the
next phase, with efforts focused on securing funding for
tools such as an online parder system and the further
development of diverse menu options. The initiative will be
expanded to other public canteens, including universities
and schools, accompanied by an awareness campaign to
amplify engagement. Continuous monitoring will track
progress, while results and sns learned will be shared

to support broader adoption of similar practices.

e

N N y
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ZONA METROPOLITANA €LUJ

Co-funded by
the European Union
Intarran

Image:Poster of the Vegeterian Menu pilot actiddource: Cldjlapoca, LGC partne



Image The <|Iy of @rfu. Source: Blng photos )

MUNICIPALITY of CORFU

2. Corfu
2.1

The challenge Description of the testing action

One of the key challenges within the Integrated Action PlanThe basic tool to verify the research question waSi@ular

towards a circular economy for the Municipality of Central Economy Qestionnaire. The pilot action was implemented

Corfu and the Diapontia Islands is raising awareness anduring the event that Kapodistriaki Development SA held in

fostering environmental education among primary school February 2025 in an urban space inside the city limits that is

pupils. Encouraging yourggudents to understand concepts proposed to be regenerated in the context of URBACT the

such as reuse, recycling, and responsible consumption iy’ S g2 NJ[SA)/qstS 5

essential for shaping loagrm sustainable behaviors. azNb aLISOATAOLfEtezZ |
where each class of the schools gathered there, came along

However, instilling these values requires the development ofwith their teacherto i I £ { 62 dzi GKS
engaging, ag.appropriate educational programs, answers were written down by the project coordinator. There
interactive activities, and collaboration between schools, Were 5 schools from the primary education.

teachers, and local stakeholders. By building awareness fro
an early age, the plan aintg cultivate a new generation of
environmentally conscious citizens who will actively
contribute to the transition towards a circular economy in
their communities.

CE Questionnaire

rTf\/lonitoring
The effectiveness of the Circular Economy Questionnaire was
monitored through several indicators. First, the total number
of classes completing the questionnaire was recorded,
alongside the percentage of responses that were fully
completed and valid for alysis.
The evaluation also considered the average score achieved
f I a,aR§ A y
J‘YSI%\; economy pr|nC| €s. Fm% , r|e%s;t)}lts ?/L‘viegefcategonze
according to predefined scoring criterideading to the
identification of classesthat demonstrae a basic,
intermediate, or advanced level of comprehension.

The background

It is believed thatollecting and possessing data on primary
a0K22ft addRSyitaQ tSgSt 27
would be a powerful tool for designing amaplementing a
locally engaging circular economy program.

The testing scope

This testing action seeks to explore how children perceive
and understand the various aspects of the circular economy.
Do they truly grasp what circular economy means, and how
easily do they envision its implementation in daily?ife

10 TA Compendium 2025
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Results

The testing action engaged 20 classes from five primary schools,
reaching almost 360 students itotal. Remarkably, 100% of the
guestionnaires were fully completed and valid for analysis, providing
areliable dataset.Using a fivepoint scale (1 = very low, 2low, 3=
moderate, 4= high, 5 = very high), the average total score across all
participating classes was 4, indicating a high level of understanding of
circular economy principles among pupils.

Beyond the scores, the results also revealed strong enthusia
students expressed a genuine willingness to participdteey,alsq
showed eagerness to involve their parents in adopting circ
economy practices

L earning points
The Circular Economy Questionnaire demonstrated that prim
school students can effectively grasp and apply sustainability conc
when supported by engaging teaching methods and materials. P

aK2gSR | Of SINJ dzyRSNRE G yRAYS ¢
principles and could explain how these apply in -ageropriate,

practical contexts. .
'y AYLERNIFYyG 2dz2i02YS ¢4l a GKS e (

ambassadors, capable of influencing classmates, families, and i
wider community by sharing what they learned. The high avera Bt

scores also indicate that pupils are ready to progress toremimage: m activity organizecht the * circular economy station”
advanced sustainability topics and projects. Kapodistriaki Development S8ource: @fu, LGC partner

aih event held by

For educators, the results validated their teaching approaches and
highlighted opportunities for expansiand scalingSchools can build

on this strong knowledge base by developing circular economy
projects, initiatives, or extracurricular activities, therebghancing
learning and broadening impact across the educational community.
AyaidlfttSR

adraAraz2yé o1 &

Q)¢

Image: An activity organized at the "circular economy station" of an event held by Kapodistriaki Development S
Source: @fu, LGC partner



lteration actions Impact on the IAP
Future iteration actions will place greater emphasis on Results will be shared with teachers to help them adapt
support and learning. Students with lower or moderate their methods and address weaker areas, while classes with
understanding will receive tailored exercises and smaiLip higher levels of understanding will be encouraged to take
activities, while those demonstrating higher levels of on peer mentoring or leadership roles
understanding will be encouraged to act as peer mentors,
deepeningtheir own learning while supporting classmates.  Additionally, workshops, projects, and competitions that
allow students to apply their knowledge in creative and
Handson projects, experiments, and simulations will be practical ways are going to be organized. A second round of
introduced to connect circular economy concepts with real questionnaires or quizzes will be introduced to measure
world scenarios, making the learning process more tangible progress over time.
and impactful. At the same time, teachers will benefit from ] ) o L
professional developmeropportunities focused on effective ¢ 2 adzadl Ay Y2UAQFUA2Yy X audzRSyuaQ
approaches to teaching circular economy principles. publicly, raising awareness within schools and the wider
community. Given the positive outcomes, the programme is
Finally, families and local communities will be invited to also expected to expand to additional grades and schools.
participate in sustainability projects, ensuring that awareness
can be raised outside school.

Image The dty of Guimardes Source: Bing photos

Guimaraes

3. Guimaraes

3.1 Textle Waste Management

The challenge Description of the testing action
In Guimaraes, one of the main challenges identified fBtedicated containers will be distributed across selected areas,
advancing the goals of the circular economy was tis/pported by free waste collection services to make textile
management of textile waste. Despite the growingisposal accessible and convenieAtongside this, educational
awareness of the environmental impact caused by t®@mmunication materials will be dEVE|Op6d to explain the
disposal of clothing and household textiles, the city lacké@portance of proper textile management, while awareness
a structured system for the collection and redirection dictivities will actively involve students, teachers, and school staff.
these materials. It was found thatére were no dedicated To broaden the impact, lectures and community events will also
collection points and no effective municipal system tB€ organized, creating opportunities for the wider public to learn
facilitate the proper routing of textle waste. Thigbout the environmental and social value of textile reuse and
infrastructural gap was further exacerbated by a low levegcycling.
of public awareness, resulting in poor adherence to
separation andeuse practices. Without accessible drog

off locations and effective communication campaign:

textile waste continued to be treated as mixed garbag
compromising broader sustainability objectives.

T

The background

It is believedhat a simple, intuitive, educational, effective.
and efficient collection system can change the paradigm
textile collection in the region.

The testing scope

This testing actiopursuesto answer a central question:
What effect can a collection system, supported by stror
awareness and educational components, have in driving
paradigm shift in textile waste management?

Image: An activity organized at the "circular economy station" of an event held by Kapodistriaki Development £
Source: @fu, LGC partner

—-— - /- {
Image: A pilot action of textile content delivery and awareness rai
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Monitoring

Success will be measured through a set of output indicators.
These include the number of containers distributed, the
total volume of textile waste collected, and participation
rates in awareness activities and community lectures. In
addition, feedback wilbe gathered from students, school
staff, and community members to evaluatehe
effectiveness of the initiative and the level of engagement it
generated.

Results

The pilot action delivered tangible results across multiple
fronts. More than 80 containers were distributed, enabling
the collection of approximately} tons of postconsumer
textiles from schools, with a furthe¥ collection rounds
completed since the initial count

Furthermore over 30 awareness sessions were organized in
schools, directly engaging pupils, teachers, and staff. In
addition, 4 public lectures were delivered by key

stakeholders, focusing on the circular economy of textiles
and their wider social value. To extend the impact, dedicated

Learning points

It was confirmed that engagingschools and the wider
community is crucial for raising awareness and driving
participation in textile collectionAdditionally, woviding
free and accessible containers proved highly effective in
encouraging citizens to separate and dispose of textiles
responsibly At the same time, regular communication and
awareness activities helped sustain momentum and keep
interest levels high. Finally, the active involvement of
stakeholders through public lectures and community
discussions added credibility, Sy NA OKSR (KS
understanding of circular economy principles and
strengthenedthe social value of textile reuse.

lteration actions

Toimprovefuture outcomescommunication strategies will

be refined and tailored to different audiencesthe
frequency of awareness sessions will be increased, while
new partnerships with additional schools and community
organizations will be explored to broaden outrea€n the
operational side, collection logistics will be optimized to
guarantee timelypickups More detailed feedback will also
be gathered from participants, enabling the city to design

social media campaigns were also launched, ensuring thattargeted solutions that furthelenhanceengagement ad

the message reached a broader commurgitidience.

!

participation.

Impact on the IAP
The next steps will focus on integrating the pilot activities
into a broader action plarEfforts will be madéor securing

additional funding sources to expand the project,
strengthening partnerships with schools and community
organizations, refining data collection and monitoring
methods, and planning for a wider rollout based on the
LAf20Qa 2dzi02YSa | yR
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4. Lisbon

4.1 Circular  Shift

The challenge

A central challengethat Lisbon face is to explore
initiatives that can guide tourism activity towards more
sustainable and circular practices.

The background
It is believed thaproviding and promoting local activities
linked to circular tourism could generate interest among

f S NIty \Rsitors in more sustainable activities

The testing scope

This testing actioraimsto examine whether introducing a
dedicated pass that promotes partnerships with sustainable
and circular tourismproviders can strengthen new local
businesses

Description of the testing action
To pilot the concept, a Circular Pass prototype was
developed in partnership with the Circular Shift Association.

Monitoring

During this pilot development phase, monitoring focused on
a single indicator: the number of businesses that could
potentially integrate their services into the offer provided
by the Circular Pass

15

Lisboa

Results

The initial survey revealed a promising level of interest from
local businesses in joining the Circular Pass initiative.
Approximately 50 potential partners expressed their
willingness to participate

Learning points

The pilot confirmed that there is clear potential for making the
Circular Pass available as a tool to promote sustainable tourism
activities. In addition, presentations of the concept generated
interest from the organizations responsible for tourism in
Lidoon and at the national level in Portugal, who expressed
willingness to coordinate efforts with similar initiatives they
are developing.

Iteration actions

The focus will remairon continuing to identify and engage
additional businesses that can be integrated into the Circular
Pass offer, expanding the diversity and appeal of the initiative.
At the same time, efforts will be directed towards developing
formal partnerships with loal and national public bodies

Impact on the IAP

The next phase will involve searching for funding sources to
secure the viability of the Circular Pass and assessing the
feasibility of integrating it into a broader circularity project for
the city.
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Image:Circular Construction Talk duriimicornWeek2024 SourceLisbon LGC partner

These include the integration of circularity principles into architectu
projects, the use of Building Information Modelling (BIM) tools, t
development of new sustainable construction materials, and the dir
reintroduction of construction waste inteehabilitation processes in 2
public spaces. Together, these areas represent concrete opportuni—===
for advancing circular practices within the construction sector.

Learning points
The pilot action showed that a number of existing initiatives in thmage: Circular Construction Talk during Unicorn Week 2024.
construction sector can already be replicated and scaled, offering rSourceLisbon LGC partner
LRGSYGArt G2 AyONBlFasS GKS tS@gsta 2F OANDdz |
activities. It also demonstrated the valuef oreating spaces for
dialogue, as new and fruitful ideas emerged by bringing together
diverse stakeholders.

Lisboa

Iteration actions

The format proved to be successful and will serve as inspiration for
future engagement processes. In particular, the experience will
pl— inform the design of stakeholder involvement activities for the
P‘ upcoming initiative to establish a building materials bémkisbon.

Impact on the IAP

The approach tested will be directly applied to engage stakeholders in
the forthcoming Construction Materials Bank initiative. Beyond this,

the model will also be adapted for use in other areas of the Integrated
Action Plan, particularly actions linkede¢ducation and training.

4.2  Circular Construction Talk
Description of the testing action
The challenge During Unicorn WeeR024, on May 16, people from a wide
A key challenge in the city of Lishidentified is to assess the range of sectors from the construction industry were invited
level of interest within the local ecosystem in developing to discuss the current state of sustainable construction,
partnerships around circularity activities in the construction exchange perspectives on challenges and opportunities, and
sector. showcase good practices already in operatiwithin the
City.
The background o
It is believed that a wide range of good practices and Monitoring
experiences are beginning to emerge across different links The level of community interest was assessed primarily
of the construction value chain. If identified and shared, through participation.The number of attendees and the
these practices can be replicated and scaled, creating diversity of stakeholders present served as key indicators.

m rable im in the gi
easurable impact in the git Results

The discussions between speakers and participants
highlighted several areas with strong potential to be scaled
up in order to generate impact.

The testing scope

This testing action sets out tassesswvhether investing in
good practices within the construction sector can generate
I YSIadzN» 6fS AYLIOG 2y GKS OAlGeQa OANDdzZ FNRGe fS@Sta FyR
contribute to the broader decarbonization process.
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Image: A series of workshops and talks about the circularity of the textile industanized on 7 December 2024.
SourcelLisbon LGC partner

4.3 Textile Fashion Day

The challenge

Another challenge that is recognized in the citys to
encourage sustainable consumption practices, reuse, and
repair in the textile and fashion sector among the
population. The sector is one of the most resouicnsive

and environmentally damaging industries, with high levels of

Description of the testing action

clothes was organized. In parallel, two conversations were
held: one on the current state of implementing the textile
recycling model in Lisbon and calculating the environmental

wastegeneration footprint of clothes and the other one on the new
The background E(L)Jrsnlrrlneussittes developed by theéOA e Qa Syl NJS
It is believedthat the presentation ofalternatives to fast Y

fashionand ways orhow to repair and transform, could  \ionjtoring

reduce theconsumption of new clothes. The level of community interest was assessed primarily

through participation.The number of attendees and the

The testing scope diversity of stakeholders present served as key indicators.

This pilot action explores whether offerirajternatives to
conventional new clothing stores and investing in learning
how to repair and upcycle could contribute to reducing first
hand clothing consumption and extending the life of textiles.

Results

In terms of participation, around 10 people took part in the

two practical workshops focused on repair and upcycling,
while approximately 40 attendees joined the two public

talks organizd.
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At the beginning of the Christmas season, on 7 December
2024, a series of workshops on repairing and upcycling of

ot

Furthermore, mterest was expressed in transforming this type ofgm
initiative into a regular event, demonstrating its relevance ancC=H
potential for continuity. Discussions also highlighted the idea o©
creating a textile bank that could serve the entrepreneurial communitZaés
asa resource for reuse and innovation.

L earning points &
The pilot action showed that a number of existing initiatives in thée
textile industry can already be replicated and scaled, offering rea’
LRGSYGALrt G2 AYyONBFaAS GKSOti28&:
consumptionactivities. It also demonstrated the value of creatin
spaces for dialogue, as new and fruitful ideas emerged by bring
together diverse stakeholders.

Zii A &
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Iteration actions SourceLisbon LGC partner

The format proved to be successful and will serve as inspiration for

future engagemenin education and awareness raising initiatives

Impact on the IAP

These types of initiatives will also be integrated into broader actions
focused on education, awareness, and capacity building. In addition,
the city will begin the operationalization of a textile material bank,
creating a practical resource to support sy repair, and
entrepreneurial innovation in the fashion sector.
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Image: A discussion on recycling and the environmental footprint of cl@beasceLisbon LGC partner



Retail Businesses

Recycles plastic (] 0 2
Recycles paper (] (m] 1
[ metal ] (] 2
Recycles glass (] (] 2
Tracks waste generated [ ] 2
Recycle/donate unsold or O O 1

dama inventol

neighborhood of Bairro da Penha de Frangae identified as meeting

circular economy criteria, providing a solid foundation for the
LI F GF2N¥Qa FdzidzaNBE O2ydSyd |yR N Use ofanergy ofciert e
| Actively monitors and reduce

Use of plastic packaging (] [ ] 0

. _ . . " O 0 °

In addition, a significant number of businesses in the analyzec Une of i Brodoomdabi = 0 ;
] (] 1

Use of second hand packaging

<]
O
O

L earning points - oo < il - °
The testing action highlighted the importance of establishing a _
systematic method for collecting and updating information on local Produc o or upcycled O m] 2
businesses. This is a critical factor for the success of the tool, yet it als Prioriios seline srosues wih g f
LINBaSyda + OKFfftSyas§s KE wu28iNa e T
. . . O o 2
process means there is no official database of traders to rely on. b
Emplye have a employ CI D 0
Another conclusion was that existing tools already in use can be e st Myt ihs oS ] ] 2
adapted and updated to serve the intended purpose, offering a s O 0 2
practical starting point for developing the new platform. within the workforce
Iteration actions Totalpoints svaisble ® 5% limproing
Points achieved 25 50-70% Bronze
Future iterations will focus on refining the criteria used to define what o5 70% 7085% _|silver
O2yaiAiddziSa I &/ ANDdzZ I NJ bSAIK Grade s5100% [Goua
consistency in _Identlfylng qualifying pUSInesses a?d pract_lces. In Image: An example of a circularity evaluation form, potentially filled b
parallel, alternative methods for collecting and updatinformation local businesseSourceProximity Economy Platform Report, LishoBC

will be explored, aiming to establish a reliable and sustainable process partner

Image: A mapping example of potential local circular businesses Bai® da Penha de Frangaighborhood. for maintaining an ugio-date database of participating traders

SourceProximity Economy Platform Report, Lisbo@(artner
Impact on the IAP
To address the challenges of surveying and information collection, the

: : use of artificial intelligence support methodwill be tested in
4.4 Circular NEIgthI’hOOdS collaboration with the scientific community. At the same time, efforts
will focus on identifying funding sources and assessing the feasibility
ipti ' ' of integratingthis initiative within a broader circularity project for the

One more challenge identifieid to promote the creation of Efosr?]”Fglgtr:)gzh?ote;ir;%:ggn 2024, with the support of a city ¢ ¢ ty proJ

a digital tool or webpage that highlights sustginabIeA and 0 students from .a._Dani h’ ilo ini ppr . 3 '

OANDdA I NJ (20Kt odarySaasa JOUNG gWens R 0p0 PIG KNG BOIRR 2 2 R4 @

- . namedKaos, existing circular blisinesses promoting tools, as
Providing an accessible platform to showcase these

. . . well as their design criteria were explorethis exploratory
businesses can help connect them with residents and phase provided the groundwork for shaping a tool that is VERIFIED CERTIFICATE
visitors, stimulate demand for sustainable products and

: X practical and responsive to community needs.
services, and strengthen the local circular ecosystem.

The challenge

Th Monitoring

_e bagkground ) The monitoring process focused on identifying the types of

Itis believedhat there is a large group of people who do not s that already exist, assessing their current level of use,

opt for repair and seconéiand purchasingopportunities and evaluating the interest of local traders in participating

because they are not aware of the options available in their iy the development of a new platform. These indicators

neighborhood. provided insight into the feasibility of the proposed tool
and the willingness of businesses to engage with it.

The testing scope

This pilot action seeks to examinétie existence of a robust ~ Resuls

tool on circular businesses and initiatives in the city's Astrong interest among local traders in contributing to the

neighborhoods could increase sustainable purchasing development of the toolvas revealed

behavia, utilization of repaiing opportunities and

prevention of waste production.

BRONZE SILVER GOLD

20 TA Compendium 2025 Image: An example of verified certificates, classified in different tiers, and provided to the local bubiassgdem their circularity performanc

on the evaluation formSourceProximity Economy Platform Report, Lisho@C partner



Results

As the Malmd Resource Hub pilot on reusable takey packaging is \
still in its early stages, final results are not yet available. However, th
initiative has successfully initiated dialogue among local business'
and solution providers, laying the groundvk for a shared system. The
process has already generated interest and engagement, which will
further assessed as the pilot develops.

Learning points

hyS$S AYLENIFYyGd fSaaz2y TNRY alf
Action Plans (IAPs) can function as agile tools to accelerate progre
SPSYy 6AlGK2dzi F2NXIFE L2t AGAOI £ Image: Exploring the feasibility of a shared system for reusablesiaksy
through a political adoption process, itpart of the broader Climate Packaging in a dialogubased meeting amonfusinessesSourceMalmo, LGC
Transition Process, which has been politicalpproved and Partner

supported.

Iteration actions

Building on the progress already made in areas such as resource
coaching and circular business models, the city will continue to
develop the platform as a central driver of its circular transition. With
secured funding and dedicated partnerships in planél 2027, the
municipality is well positioned to ensure contiows support for
businesses and stakeholders engaged in the transition.

Image: The city d#lalmd. Source: Bing photos

Impact on the IAP
The next steps for Malmo focus @oordinating focus dialogues with
5 Malmo thematic URBACT Local Group meetitmgurther explore insights
that cancontributei 2 G KS OAGeQa 2OSNI ff OANDdz I NI &aid NI

w
L
(D¢

: Businesses were invited to participate a dialoguebased y
5.1 Reusable take 'away paCkagmg meetingif they either operated in areas with several take r

away outlets, such as shopping centres, or provided
The challenge solutions for supplying reusable packaging. The Resource
A key challenge is to determine how the municipality of py,h createq the space for dialogye and,coordmatlon among

abtyl Oby o0Said O2yUiNROdzIS indse Hclbrs, aligvhirty @liffefent Peebifedzto & dnadtddd ya)\ Gazy

and how the city administration can leverage its role, and potential collaborations to be identified.
resources, and partnerships to accelerate change and

support systemic transformation across sectors. Monitoring

The monitoringsystem forMalmo Municipality could be
The background structured around its main areas of focus, which also serve
It is believed thatoy mobilizing stakeholders, guiding with as indicators of progress. Attention is placed on how
knowledge, managing its own operations asnadel, activities advance resource efficiency and on the extent to
creating incentives, and enforcing regulation, the city can which resource coaching supports businesses in adopting
accelerate systemic change more sustainable practiee The development of circular

business models is followed as a sign of systemic change,
The testing scope while industrial symbiosis initiatives are observed as

The testing action is guided by a central question: How can €vidence of collaboration across sectors. Finally,

the municipality of Malmé most effectively support the relationships and trust between stakeholders are
circular transition? monitored as essential conditions for sustaining laegn

circular transitions in the city.

Description of the testing action

As part of the Malmd Resource Huaplatform designed to

connect stakeholders, promote collaboration, and

I OOSt SN S GKS O ihe SdnicifalityNO dzt F NJ GNIF yaAldazy
launched a pilot initiative to explore the feasibility of a

shared system for reusable taksvay packaging.

Wbadsdtiin!

29 TA Compendium 2025 Image:Exploring the feasibility of a shared system for reusable-takay packaging in a dialogHeased meeting among business:
SourceMalmg, LGC partner



Image: The city of Munich. Source: Bing photos

6. Munich

6.1 Development of a
guideline  for a circular
canteen /restaurant

procurement

The challenge

Munich faces the challenge of integrating circular economy
principles into theoperation of i KS  @antéehNand
restaurants. Without clear guidance, opportunities to
embed sustainability and circularity into the catering sector
risk being lost.

The background
It is believed thathe development of a dedicated guideline
for circular canteens and restaurants, is expectetdtp the
city face the challenge By providing awarding authorities
with clear criteria for leasing out municipal restaurants,
sustainably procuring furniture, and improving circular use
in catering operations, the full potential of procurement
couldbeK Ny SaaSR G2 | RgIFyOS

The testing scope

The focus of the pilot action ison understanding which
circular criteria are already available on thmarket
Additionally, i examines the key components that together

City of Munich

The ultimate scope is to translate these findings into a
practicable procurement guideline that can be applied to
goods and services across the catering sector

Des cription of the testing action

A procurement guideline for a circular canteeand
restaurant will be developedsing Villa Stuck- a historic
museum and cultural venue in Munietith an associated
café - as a concrete example. In cooperation with the
Circular Munich association, the prosewill begin with
identifying the specific needs of Villa Stuck and analyzing
which catering industry processes can be made circular.
Based on this, a tender will be drafted that is

a dzygamprehensibled feasiBlelztahdNahas Nifcylal Actitdria y'

integrated

Circular Munich will accompany the entire tendering
process, ensuring thahe gainedinsightswill betranslated
into a procurement guideline designed to support future

define a circular canteen or restaurant, while also assessing tenders. The success of the circular tender will be evaluated
the potential longterm cost savings such an approach could at the end of thewhole process

deliver compared to conventional operations.
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Monitoring

The monitoring of the piloactionwill be carried out on several levels.
First, the producta {ife cycle costs will be calculated to provide a
understanding of the longerm economic impact of circular
procurement. In parallel, suppliers will be asked to evaluate how
comprehensible andeasiblethe tender requirements are.

Monitoring will also focus othe number ofsuppliers participating and
the extent to which they are abletmeet the circular criteria. Finally,
systematic feedback on the developed guideline will be recorded,
ensuring that the process is assessed in terms of outpntsrefined
through the experiences and perspectives of those directly involved.

Results

The analysis revealed that demand units often require support in
assessing their needs beyond traditional approaches. This step is
critical, as it determines the direction of the procurement process and
sets the level of sustainability and circularity thagn be achieved.
However, many demand units still lack awareness of existing market
solutions, resulting in conventional, consumptidriven practices
dominating procurement decisions.

The development of alearguideline addresses this gap by providing
orientation. It introduces the principles of the circular economy and
translates them intasolid requirements, creating transparency in the

processandhelpingto challenge traditional purchasing habhits

L earning points

The pilot showed that demand units are genuinely interested in acting
sustainably and in line with circular principles. At the same time, they
need compact, easily accessible support and advice to navigate
options, as well accasionally unconventional questions that help
them break out of established ways of thinking.
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A coordinating entity adds clear value hemgnceit can
scan market conditions, point to existing municipal
resources, andffer access tmetworking and synergies
opportunities Equally important is to avoid overwhelming
teams with changes. Progress is greatest when solutions
are presented step by step, focusing on targeted
adjustments rather than attempting a full system
transformationat once.

lteration actions

Workshops with municipal stakeholders revealed the need
for a digital, Alupported competence centre to act as the
first point of contact for every procurement process
aiming at sustainability. Such a hub wouptovide
knowledge, readyo-use text modules, and guide demand
units by asking the right questions to define their needs
more precisely.

In parallel, Munich plans to initiate produspecific
market dialogues. These exchanges will allow the city to
communicate its sustainability standards early on, giving
suppliers the chance to adapt, -ckevelop solutions, and
align their offerings with ctular and sustainable
procurement requirements.

Impact on the IAP

The pilotaction at Villa Stuck wilserve as a reference
model for circular gastronomy procurement. The insights
gainedcanbe scaled up to inform other municipal canteens
and restaurants, ensuring that circular criteria become
embedded in future tenders.

Image:The associatedaféinside Villa Stuck, MuniclSourceBing photos



Image: The city of Oulu. Source: Bing photos

7. Oulu

7.1 Circular Economy Arena

Description of the testing action

The initiative was implemented through Kiertotalous
Areena (Circular Economy Arena)tla¢ Northern Industry
Biennale, held on 223 May 2024. A joint department was
established within the trade fair, bringing together up to 20
organizations and companies. These included research
facilities and service providers, as well as small circular
businesses for whom this was the first opportunity to
showcase their work at such a largeale industry event.

The challenge

Many businesses remain unaware of the resources,
infrastructure, and collaborations already present inithe
local ecosystemA key challengéhat the city of Oulu faces

is to inform companies about the opportunities offered by
the circular economy cluster and, within this context, raise
awareness of the research facilities and laboratories
available to them, as well as new companies activehis
field.

Monitoring

The bagkground . . . ) During the planning stage, discussions with stakeholders
It is believed thaby introducing laboratories and companies helped to assess whether the concept of a joint department
to potential future partners within the circular economy \yas considered valuable. At the event itself, the level of
cluster, valuable relationships can be promoted. interest among attendees was observed and informal

. interviews were conducted to apture immediate

The testing scope impressions. After the summit, a satisfaction survey using
The pilot is framed around the question of whether large G KS &[ eedGAé¢ G22¢ gl a
scale industry events can serve as effective platforms to feedback from participants on the effectiveness and
raise awareness of the circular economy cluster. relevance of the initiative.

Results

All organizations invited to join accepted the offer, and the
available slots were quickly filled. During the summit,
participating presenters reported satisfaction, noting that
the event had enabled them to establish new partnerships
and engage in meanifig conversations.
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Feedback collected through the Lystirvey further reinforced these
impressions. Respondents highlighted the quality of contacts made
andthe stronglocating A 1 K O2YYSy da &adzOK | a
f 201 GA 2y éorganigdd GSXCEINE (1 KA y 3
scale, the ratings included three scores of 4 and seven scores of 5,
reflecting an overall high level of satisfaction.

Learning points

The experience confirmed that nothing compares to the value of live
conversations in building connections and collaboragidAowever,
while circular economy is increasingly recognized as part of the
northern industry landscape, there is still considerable work atiead

it to be adoptedmore deeply.Furthermore,the two themes chosen
for the joint department were well received, proving suitable and
complementary

Listening closely to the network also generated new ideas for future
initiatives, reinforcing the importance of dialogue. Overall, kot
action was seen as a worthwhile investment, delivering tangible value
for participants and strengthening the visibility of circular economy in
the industrial context.

7.2 Biochar Day

The challenge

Exploring how biochar can be more effectively integrated
into h dzf dzfedar transition A &
challenges

i aD22R O2yi(lOdasz 3I22R
pait) SR

hy | FTA@GS

lteration actions

Building on the success of the first experience, the Circular
Economy Arena will be repeated at the Northern Industry
Summit in 2026. The aim is to secure an even better
location within the event to maximize visibility and
engagement. In addition, new thess will be introduced

to keep the concept dynamic

Impact on the IAP

Asimilar joint department is planned for the 2026 Northern
Industry Summit, with efforts directed at securing funding
alongg A (i K { K SinatzingizahérfeNI2 a

Results

The Biochar Day generated a wide range of new ideas,

2yS 27T G #wduding thdl pbteriial to collect fertilizers from stormwater
using biochar and later reuse them in growing soil. Participant

feedback confirmed the relevance and value of the event.

The background

It is believed thanew uses for biochar can be identified
by bringing together diverse stakeholders to share
perspectives and exchange ideas. Collaboration between
researchers, companies, and public actors can reveal
innovative applications

Comments gathered thragh the Lyyti survey reflected strong
satisfaction, with ratings of two times 4 points and eleven
times 5 points on a fiwpoint scale, highlighting the quality of
discussions and the usefulness of the knowledge shared.

Learning points

The Biochar Day showed that everyone involved gained new

The testing scope

knowledge about the wide range of possibilities for using

Biochar can be effectively used across multiple applications biochar. The event alsproved the significanceof bringing

G2 NBRdJzOS (KS OAaldeéQa

carbon sinks.

Oternib 2 \diffefeat atdkelnldless togethgf R ONB I (1 S
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[teration actions

Description of the testing action

The positive experience of the Biochar Day confirmed the value

On 15 March 2024, Oulu organized a Biochar Day dedicatedPf the concept. To build on this success, the event could be

to exploring opportunities for cooperation and innovation

representatives from other cities were invited to share their
ideas and experiences, peagting current applications and
emerging possibilities.

repeated on a regular basis, for example annually, providing an
Rrdund LBGRHEA Rdmpahiesa tedehizd (igeiidieB, and ongoing platform for stakeholders to exchange knowledge

Impact on the IAP
Testing the environmental benefits and the feasibility of using

biochar, by collecing fertilizers from stormwater and later

Monitoring

applying the nutrientenriched material in growing soitould

The monitoring of the Biochar Day focused on capturing the be part of a broader Integration Action Plan

quality and variety of new ideas generated during the group
sessions, as well as gathering direct feedback from
participants.
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8. Riga

8.1 Sorting furniture workshop
series

The challenge

One of the aims of the Integrated Action Plan (IAP) is to
actively engage residents and provide accessible
infrastructure that supports participation in the circular
economy. However, a key challenge lies in translating these
policylevel goals, such as decing household waste per
capita and increasing recycling rates, into everyday actions
by individuals and families. Many househoidfigaremain
disengaged or lack simple, tangible entry points that would
allow them to participate meaningfully in wasseparation
and circular practices.

The background

It is believed thamany residents avoid sorting waste due to
perceived inconvenience or lack of awareness. Introducing
an easy, engaging, and supported first step can increase
their willingness to participate.

The testing scope

This pilot explores whether a simple, harals activity can
act as an effective entry point into circular behavior. The
idea is to test if building a modular sorting unit from freely
available materials will motivate families to apply,
participate, and adpt circular practices in their daily lives.
At the same time, the action examines whether such
engagement can be amplified through social media
outreach

28

Des cription of the testing action

Thetesting actionconsists of a series of workshops where
families are invited to build their own sorting furniture
using modular wooden components. All materials are
provided free of charge, ensuring accessibility for
participants. Promotion takes place through social iaed
channels, with the dual aim of triggering direct applications
from interested families and reaching a broader audience
to spread awareness. The initiative brings together several
stakeholders: REA as the organizer, participating fasds
endusers, social media audiences as multipliers, and
workshop instructors to guide the hana process.

Monitoring

The monitoring of the pilot combines quantitative and
qualitative indicators. Success is tracked through the
number of applications received, the sorting units
completed, and the level of engagement on social media,
measured by reach, reactions, shares, and comments.
Participant demographics, such as age group, household
type, and leation, are also recorded to understand who the
initiative reaches.

Qualitative insights are gathered through a short
questionnaire, asking participants why they applied, what
they hoped to achieve, and whether the experience
improved their waste sorting habits or awareness.

TA Compendium 2025

Results

The pilot reached more than 100 people through targeted social
media promotion, generating nine applicationddditionally,
two sorting units were successfully constructed during the
workshops. The related posts received active interaction, with
shares, reactions, and comments showing clear interest in the
initiative. Beyond the numbers, participants demonstrated
strong emotional agagement asfamilies joined together in the
activity, and visible enjoyment and enthusiasm were observed
throughout the sessios.

L earning points

Maintaining momentum and reaching new participants requires
regular reposting and strong social media visibility. Trust and
interest can be built more effectively by capturing and sharing
the experiences of previous participants, while framing the value
in terms of family life and home improvement proved more
appeaing than abstract sustainability messaging.

At the same time, the absence of a structured questionnaire
limited the ability to fully understand participant motivations and
barriers, pointing to a broader need for improved data collection
in similar initiatives. Still, preliminary responses revealaerse
reasons for participation, including the desire to spend
meaningful time as a family, an existing interest in sustainability,
and the motivation to improve ahome waste sorting practices.

21

lteration actions

Testimonials from current participants will bacluded in
promotional materials to build trust and inspire new
families to apply. To lower entry barriers, shorter dfiop
sessions or popip workshops will be tested in schools and
at local events, providing more flexible opportunities for
engagement. 1 addition, the organizers plan to
experiment with alternative formats to identify which
approaches are most effective in motivating families to
adopt circular practices at home.

Impact on the IAP

¢KS | OGAGAlE RSY2yaidN) iSa Gk
goals on citizen involvement in circular practices are
realistic and achievable when supported by practical, well
framed interventionsThe pilot will be expanded through
partnerships with schools, youth centres, and community
hubs. These collaborations will diversify the reach of the
initiative and embed circular thinking at an early stage,
ensuring thatcircularity habits extend across different
parts of the community.
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Image:Afamily building a sorting furniture using modular wooden componeddsirceRiga, LGC partner



